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Message from the Chair 
 

Resolutions for 2010: Improve Job Security and Crea te Better  
Job Offers via AAFCS Membership By Carolyn Barnhart, Wisconsin AFCS 
 

Katy Piotrowski on www.CNNMoney.com   

recommends joining an association and 

most important be active in the 

association as the # 1 New Year’s Resolution to impr ove job 

security and create better job offers. Katy Piotrowsk i states 

associations “…get togethers force you [people] to me et 

new people and learn new things” (2010, ¶4).  Read t he full 

article at 

http://money.cnn.com/2009/12/30/news/economy/career _r

esolutions.fortune/index.htm.    

Piotrowski continues to state the # 2 Resolution sho uld be to 

use our talents (2010, ¶5). Maybe our careers do no t 

capitalize on all our talents; this is where an ass ociation like 

AAFCS can invite members to share their underused o r 

hidden talents. We may have a member wishing to wri te, 

contact new members, engage new professionals, rewar d 

faithful members, or share a much needed, untapped ta lent. 

AAFCS can develop the talents of our members. 

Piotrowski suggested the # 3 resolution is to create a  “success 

database.” The article challenges readers to create a list of 

20 professional successes in 2009 (2010, ¶6). Member ship 

affiliate chairs and the AAFCS membership committee could 

easily assemble a list of 20 successes for 2009; li sted below are 

20 top successes of our AAFCS Membership Committee and 

the affiliate membership chairs: 

 
 

1. AAFCS Membership Committee provides input on 
AAFCS new online demographic collection plan. 

2. Student membership increases by 31 from November to 
December, 2009. 

3. A first-time attendee orientation at the 100 th Annual 
Conference in Knoxville drew nearly 50 members. 

4. Membership Committee reviews alternate delivery 
methods for webinars. 

5. AAFCS purchases webinar delivery platform for virtual  
professional development, which is “test-run” at th e Fall 
Leadership Conference. Committee member attends 
via web to learn about the Branding Initiative. 

6. Membership Committee invites affiliate feedback to 
determine improvements in membership services. 

7. Membership Committee requests and receives 
membership data from AAFCS to review to suggest 
improvements in data shared with affiliates. 

8. Membership Committee submits session for first-time 
attendee orientation at the 101 st Annual Conference & 
Expo. 

9. Plus this year, based on suggestions from members 
attending the Knoxville orientation, committee 
members will be available to help new attendees 
navigate their program booklet. (Yellow highlighter wi ll 
be distributed to new attendees.) 

10. Membership Committee members attended the Fall 
Leadership Conference  and survey 52 attendees on 
how to boost recruitment and retention by offering fre e 
membership incentives. 

11. Membership Committee has held six meetings via 
conference call since meeting in person in Knoxville . 

12. Sophy Mott and Gwynn Mason, AAFCS staff, have 
supported the Membership Committee through 
conference call participation and various other 
methods. 

13. Jean Knaak, AAFCS Treasurer and Board Liaison to th e 
committee, has challenged the committee to ask the 
hard questions and seek the data.  

14. Membership Committee looks forward to four more 
meetings prior to meeting in Cleveland, Ohio. 

15. Membership Committee drafted a response to the 
Missouri AFCS proposal regarding student memberships . 
The draft was delivered to Jean Knaak for a formal 
response from the AAFCS Board. 

16. Membership Committee invites Jean Knaak and Jackie 
Ogden to report on their work related to the special  
Membership Processing Ad Hoc subcommittee. 

17. Membership Committee realizes it must create a list  of 
best practices from the affiliates for all the affiliat es to 
access, and continues The MINT for this purpose. 

18. Membership Committee analyzes membership data to 
recommend and support continuing practices and 
create new practices. 

19. Membership Committee looks forward to reviewing the  
plan of work for 2010-2011. Mindy Rottmund will be t he 
2010-2011committee chair. 

20. AAFCS Membership Committee plans third annual 
Member Appreciation month for April 2010. 

W i n t e r  2 0 1 0  



 

PAGE 2 EMPLOYEE NEWSLETTER 
CTE Month Offers FCS a Chance to Shine  

By Jacqueline Holland, Maryland AFCS 
President and member, AAFCS 
Membership Committee (adapted from 
Winter 2009 MINT) 

 

Across the United States, February is 

designated Career and Technical 

Education Month.  This is the time when CTE educato rs, 

namely, family and consumer sciences, business, 

engineering and technical academies can tout the ri gorous 

programs of study that prepare youth and adults for  

successful careers.  Consider the following activit ies to 

provide recognition to our organization in celebrat ion of CTE 

Month: 

-Engage in conversation with community clubs and 

organizations to make a presentation on the value o f 

partnerships with FCS. 

-Hold an essay contest on the topic of career prepa ration or 

another topic that ties in with CTE month. 

-Have FCCLA, Future Teachers or collegiate AAFCS me mbers 

plan an activity for an open house that would be at tended 

by parents, students and the community. 

-Obtain a proclamation from your state governor reg arding 

CTE month to be featured in the school newspaper or  

showcase. 

-Public schools can partner with post secondary ins titutions 

and training colleges to have campus visits and/or guest 

speakers visit the classroom. 

-Feature CTE Month on your website. 

-Provide job shadowing opportunities for students. 

-Create a display in your institution or frequented  community 

venue that would highlight CTE month, with the emph asis on 

family and consumer sciences. 

The above suggestions not only create awareness but  may 

also provide the impetus for increased membership i n our 

organization.  For more information on CTE Month, v isit the 

Association for Career and Technical Education at 

http://www.acteonline.org/ctemonth.aspx. 

 

Dramatic Rise in National Undergraduate Scholarship  

Applications  

Affiliates nationwide ramped up efforts to promote the 

AAFCS Scholarship, Fellowship & Grant program this year.  

The increase in applications from previous years is  dramatic. 

It’s great to see so many FCS students applying for  this 

national funding!  Let’s keep this upward trend goi ng next 

year! 

 

2010:  28 National Undergraduate Scholarship applic ations 
2010:  TBD National Undergraduate Scholarship winne rs 
2009:  13 National Undergraduate Scholarship applic ations 
2009:  1 National Undergraduate Scholarship winner 
2008:  7 National Undergraduate Scholarship applica tions 
2008:  1 National Undergraduate Scholarship winner 

 

Visit http://www.aafcs.org/programs/index.html  for a 
tentative list of 2011 Award, Grant & Fellowship of ferings.   

 
Support the Betsy Norum Subsidy:   Call to Action f rom 
Carleen Smith, Partners in Home & Community   

 

The application for the Betsy Norum Subsidy  is online at 

http://www.aafcs.org/students/index.html .  It is for a 

college junior who is a student member of AAFCS, ha s not 

previously attended the AAFCS Annual Conference and  

would like to go.  In addition to the stipend, the student 

selected will be our guest at the Partners in Home and 

Community luncheon meeting and at the Pacesetter Di nner, 

where he or she will see national awards presented to AAFCS 

professionals.  

This wonderful opportunity introduces students to A AFCS and 

the prospects for growth through networking with 

professionals.  By selecting a junior, the student will have an 

opportunity to share his/her experiences at the Con ference 

with other students and encourage them to attend. 

Funds for the stipend have been almost totally exha usted.  

To assure continuation of this encouragement to our  future 

young professionals, we are requesting that each af filiate 

contribute ten dollars ($10.00) per year.  Please s end your 

check, made payable to AAFCS Partners in Home and 

Community, to our treasurer:  Pat Martinson, P.O. B ox 97, 

Moose Lake, MN, 55767. 

We ask that you also help us be sure that colleges and 

universities in your state are contacted by copying  and 

distributing the application to Department Chairs, or to your 

state’s student section chair.  Some states have fo und spring 

annual meetings the best time for approving and sen ding 

the donation, as well as for distributing informati on and 

application materials to their respective schools. 

Again, the scholarship and application forms are po sted on 

the AAFCS student web page at 

http://www.aafcs.org/students/index.html .  The deadline 

for submission of completed applications is March 15, 2010 . 

AAFCS student members were contacted via email and 

through the AAFCS Student Unit Facebook page about the 

subsidy, but your promotion is key as well! 

I take this opportunity to thank you  in advance for your  help 

-- your financial support of the stipend, cooperation in 

making your students aware of the opportunity, and making 

applications available to their schools.  Please co ntact me 

with any questions about the subsidy at chjs47@yahoo.com  

or by phone at (585) 342-3148. 
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Louisiana AFCS Fall Meeting  
By Sharon “Sha” Pate, Louisiana AFCS President and 
member, AAFCS Membership Committee 
 

The Southwest Louisiana District of Louisiana AFCS held its 

annual meeting October 08, 2009 at the University o f 

Louisiana, Lafayette. It was planned and conducted by 

Dr. Sharon Pate, President and Dr. Janice Weber, 

President-Elect. While this may seem like a mundane  

beginning to a news item concerning a district, thi s was 

somewhat different in that neither of these profess ors are 

currently in a family and consumer sciences (FCS) 

college.  The University disbanded the FCS departme nt 

three years ago and all programs once known as FCS are 

in six other colleges. Still, the meeting was well- attended 

by 45 students and 20 professionals from the five m ajors! 

The goal of this meeting was to bring awareness and  

recruit members to AAFCS. Professors once in the un ified 

FCS department spoke about their current programs i n 

relation to the “New Challenges, New Solutions” in FCS. 

Attendees were entertained and informed by the fash ion 

design director and students, and dined on a meal 

prepared by the hospitality students. A panel discu ssion 

followed, with topics ranging from service learning  to 

research on aging attitudes.   

 
Maryland AFCS Fall Meeting 
By Jacqueline Holland, Maryland AFCS President and 
member, AAFCS Membership Committee 
 

Sustain to Maintain  was the theme of the Maryland AFCS 

meeting held October 16, 2009 at the Western School  of 

Environmental Science & Technology in Dundalk, 

Maryland.  Guest speaker Martha Chapin is an educat ion 

specialist at the Soap and Detergent Association in  

Washington, D.C.   Ms. Chapin gave an informative, 

interactive presentation on H1N1, supporting the AA FCS 

initiative of “Taking It to the Streets”.  Other wo rkshops 

included, Utilizing Wiki’s in the FACS classroom, Sustaining 

the Chesapeake Bay, and  Using Recyclables in Child 

Development.   Special effort was given to recruit new 

members.  This was accomplished through a table dis play 

which included gifts to those who joined that day.  

Success in this effort was achieved by new and pote ntial 

memberships.  The six first-time attendees are pict ured 

here:    

 

 

 

 

 

 

Upcoming Affiliate meetings  
 

�  A popular feature started in 2009 is the AAFCS 

Calendar of Events at 

http://www.aafcs.org/meetings/index.html .  Affiliates 

can share events for inclusion on the calendar. 

Check out what’s going around the nation! 

 

 

�  Maryland AFCS has an intriquing guest speaker 

scheduled for their Spring meeting.  Debbie Phelps,  

mother of Olympic swimmer and gold medalist 

swimming star Michael Phelps, is the author of a ne w 

memoir, "A Mother for All Seasons."  Debbie was 

formerly a family and consumer sciences teacher! 

�  Pennsylvania AFCS will sponsor the next Northeast 

Regional meeting March 10-12, 2011, at the Penn 

State Conference Center in University Park, PA. 

Registration materials will be posted on 

www.pafcs.org  after September 1, 2010.  

 
 

AAFCS Headquarters Updates 
 

Lapsed Member Outreach:  The Comnet telemarketing 

campaign to lapsed members will begin the week of 

March 8. The September 2009 campaign resulted in a 

conversion rate of 31%, meaning 31% of those contac ted 

renewed via credit card or requested an invoice for  

payment by mail. Total dollars generated were $5,04 5.  To 

obtain a list of members that will be called from y our 

affiliate, email Sophy Mott at smott@aafcs.org .  

New Member Outreach:  You may have noticed that the 

2010 FACS newsletter contains a new feature – the N ew 

Member Listing.  This is just one of the ways AAFCS  seeks 

to solidify our relationship with our newest member s early 

on.  In addition to their new member packet, new 

members receive a welcome email sharing information  

on online benefits.  Affiliate leaders can help! Ar ound the 

same time each month, download your list of members  

from the Web Portal, and sort by join date. Send a 

welcome message to those new joiners, inviting them  to 

participate in your next affiliate event.  



The M I N T 

is for affiliate and national leaders of 
AAFCS. Photos and articles about 
successful membership ideas and 
campaigns are welcome. 
Editor: Sophy Mott 
(800) 424-8080     FAX (703) 706-4663 
e-mail: staff@aafcs.org   
 
AAFCS is a not-for-profit 501 (c) (3) 
organization that provides leadership 
and support for professionals whose 
work assists individuals, families and 
communities in making informed 
decisions about their well being, 
relationships and resources to 
achieve optimal quality of life .  
Visit us on the web at www.aafcs.org .  

 
AAFCS Headquarters Updates, contininued 

 

Student Member Outreach:   The AAFCS Student Unit (SU) 

wants to recognize your affiliate’s student members ! 

Encourage them to apply for an SU award.  Student 

members may also apply to be a 2010-2011 national 

officer.  The deadline of March 11 th is fast-approaching!  

All awards and officer applications are online at 

http://www.aafcs.org/students/index.html .  

 

50-Year Member Outreach:   AAFCS recognizes members 

when they reach their 50 th year of membership at the 

Annual Conference & Expo. For a list of members tha t will 

be invited to the Annual Conference from your affil iate, 

please contact Sophy Mott at smott@aafcs.org .   

 

 

New AAFCS Logo and Branding Materials Coming Soon! 

As you know, AAFCS has been working with Quixote Gr oup, a strategic market research, public relations and brand 

communications firm, to create a new brand and bran d strategy that clearly and consistently communicat es who AAFCS is.  

A brand is the collection of perceptions in the min d of the consumer about a company or organization a nd defines what 

the company or organization is known for by setting  expectations through its reputation and equity.  T he goal of the 

Branding Initiative is to understand the perception s of AAFCS today, and to develop key messages and a  brand identity that 

will shape, strengthen, and enhance the perceptions  of the association in the future.     

By interviewing, surveying, and meeting with member s over the past year, Quixote Group gathered valuab le feedback that 

could be used to develop key messages, a tagline, a nd a brand identity for AAFCS.  The final AAFCS tag line adopted by the 

Board of Directors is “Connecting Professionals.  T ouching Lives.”  This tagline allows us to showcase  what AAFCS is providing 

for members—Connecting Professionals—and what our m embers are doing for individuals, families, and com munities—

Touching Lives.  The four key messages and essence adopted by the Board are in the graphic below. 

 

Please watch your email for the 

unveiling of the new AAFCS logo 

next week.  Within the next couple 

of months, AAFCS will also be 

launching a new website with 

improved functionality, navigation, 

and design.  Other deliverables 

include new stationery and 

marketing materials, brand story, 

branding toolkit, and graphic 

standards manual.  Stay tuned for 

more information!   

 

 

 

 

 

 

 


